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The younger generation of 21 

 
 

st 

Century is seen possessing variety seeking behaviour, when it  
comes to breakfast food combinations. This is to because of the fact that, different options are available  

and the behavioural tendencies are guided / influenced greatly by life style and personality 

orientations. This study is an attempt to analyse this particular behavioural dimension of the current 

younger generation.  
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Introduction :The concept of variety seeking behaviour  

is an important aspect of the overall macro area  

concerning consumers buying behaviour. The element  

of 'Variety Seeking Approaches' is an inherent aspect  

within all age groups and every individual irrespective of  

the age group seeks to go in for a variety mix, and this is  

very much prevalent within the breakfast food scenario  

today. This research has been an attempt in this  

direction, with a view to judge and assess the overall  

application scenario, as far as the younger generation  

audience and the aspect of their behavioural tendencies  

are concerned. 

Hypothesis of the study: 

This study has been based on the hypothetical  

assumption that the current younger generation today  

has a strong inclination towards variety in terms of food  

mixes, nutritional values and availability. This infact, is a  

major issue and has been taken as the primary area of  

analysis and assessment, keeping in view the variety  

seeking behaviour modality of the current younger  

generation. 

 

today's social groups in general and younger 

generation in particular, with regard to breakfast 

food combinations. 

Methodology Adopted: 

This research study has been structured on the basis 

of the primary data source systems in which a 

Structured Schedule was used to gather responses 

from a sample size of 300 respondents belonging to 

different age groups, covering the younger generation of 

Patna. The sampling method was based on the stratified 

random sampling system. 

Major findings of the study: 

This research has opened major inn-roads as far as 

analyzing the variety seeking behaviour of the younger 

generation is concerned. The various major findings as 

given here in, shall highlight the same. 

Age: The element of Age is the first area which 

needs attention, as in this research the age group of the 

respondents forms the basis of assessing the Variety 

Seeking Behavioural Tendencies15-25 25-35 Above  

Factors Total 
Objectives of the study: yrs yrs 35 yrs 

The basic objectives of this research study were:- 

   To identify the preference level of today's younger 

generation towards breakfast food combinations.  

   To analyse &  interpret behavioural concepts in 

today's life style patterns. 

   To identify and assess the general behaviour of 
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No. of Respondents 150 80 70 300 

% of Respondents 50% 26.66% 23.33% 99.99% 

While distributing the age factor, the age yrs of 15-

25  

yrs, 25-35yrs and above 35yrs were considered and the  

third age group segment although may appear to be  

slightly not in line with the younger generation, but the  

element of the variety seeking behaviour tendencies is 
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