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This is a study undertaken with the objective of assessing the level of investor's behaviour towards 

brokerage firms. The general behavioural pattern and preference parameters of investors is very 

unpredictable because of fluctuating market trends and this study is an attempt to judge the ultimate 

level of investor's satisfaction.  
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Introduction : 

Financial management and investment  

management are two major areas in today's economic 

scenario. The majority of the investing audience 

members today, prefer to channelize their investments 

with a view to bring about effective financial  

management. This on the whole, relates to going 

through financial brokerage firms, so as to generate 

optimized value addition. 

The preference level of the investing audience is an  

important milestone in this connection and this research  

study is an exercise to reflect the preference dimensions  

in general, with regard to the financial brokerage  

services. 

Hypothesis of the Research: 

“The focal point of this project study of ours is  

concerned with getting an idea about the preference  

level of the target investors towards choice and  

selection of brokerage firm because every prospective  

investor or existing audience group member prefers to  

liaise with a firm of their choice. This is so because every  

firm extends a certain advantage / service profile which  

would ultimately benefit the audience / clientele group.” 

Objectives of the Research: 

Our main objectives of this research were as 

follows:- 

1.   To identify the basic preference level of the target  

 investors towards the brokerage firms. 
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2.   To explore and analyze the level of investor's  

 perception towards financial markets. 

3.  To know the level of satisfaction of the investors  

 towards the services provided by the brokerage 

firms. 

4.  To probe and explore the probability standards  

 pertaining to possible improvements in the 

brokerage services with a view to generate 

optimized value addition. 

Methodology of the Research: 

The study was based on the methodology of primary 

and secondary data protocols. 

1.   Primary Sources : The primary data was collected  

 from the respondents by using a structured 

schedule, made up on the basis of the different 

question mixes. The sample size of our study 

consisted of 100 respondents and the sampling 

technique used was stratified random sampling, 

where the focus was on collecting data from specific 

strata of the society in terms of their financial profile 

and professional background. 

2.   Secondary Sources : The secondary data was  

 gathered by studying the different internal files and 

records of the organization, on the basis of the 

discussion with the organizational executives and 

on the basis of the discussion with different 

associates of the company. 
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