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Competitive advantage and value addition are two major benchmarks in the area of contemporary 

financial products selection modality and processes. This is the major angle on the basis of which this 

research study has been conceived and undertaken.  
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Introduction : This research was concerned with  

assessing Competitive Advantage in the area of  

financial products and services of Reliance Money. The  

term Competitive Advantage in the area of management  

and marketing, has become an inevitable phenomena in  

terms of being recognized as a systematic effort being  

followed by Management Executives. Financial  

Services in marketing has become the most sought after  

segment in the area of financial management and  

enjoys the effects of interfacing itself with Competitive  

Advantage. 

Hypothesis of the Study: 

Competitive Advantage is a foregone conclusion and  

is generally found applicable in every type of financial  

market. In financial products and services which  

includes investment portfolio management mixes and  

various kinds of investment packages, are exposed  

towards being converted into product choices and in  

almost every given condition the overall emphasis of the  

marketer is to operate through, by establishing a stand  

point   which would reflect and reveal a scenario  

concerned with gaining competitive advantage. 

Objectives of the Study: 

This study of ours with regard to assessing the 

overall competitive advantage concept, centered 

around accomplishing the following objectives:- 

   To undertake a detailed assessment of the  

 competitive advantage scenario with special 

reference to Reliance Money. 
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   To justify the presence and penetration of Reliance  

 Money products with regard to the present market 

standing of the financial products. 

   To analyze, implement and monitor the competitive  

 conditions prevailing within the financial 

environment in general and to probe the competitive  

advantage in particular; being enjoyed by Reliance  

Money under the current prevailing market  

conditions. 

Methodology: 

Validity of any research program depends upon the  

quality of the data collected and analyzed. Proper  

attention was exercised while collecting the data, which  

was collected on the basis of the 2-tier technique, that is,  

Primary Data Source and Secondary Data Source. 

(a) Primary Data Source- The primary data was  

 collected from the respondents by using a 

structured schedule, made up on the basis of the  

different question mixes. The sample size of our  

study consisted of 100 respondents and the  

sampling technique used was Stratified Random  

Sampling, where the focus was on collecting data  

from specific strata of the society in terms of their  

financial profile and professional background. We  

approached the household sector as well as  

organizations in this regard. 

(b) Secondary Data Source- The secondary data was  

 gathered by studying the different internal files and 

records of the organization, on the basis of the 
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