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The mindset of the middle income group audience today with regard to health insurance packages 

has become extremely awareness oriented and their level of perception is quite positive, as compared to 

the past. This is so because, in today's era the cost of medical treatment being enormously high, every 

prospective beneficiary wishes to be properly covered through insurance.  
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Introduction :The business of insurance in the field of  

trade, commerce and industry; enjoys an important  

position today. The significance of insurance business  

has been growing over decades and the major role  

which insurance plays today concerns indemnifying  

against losses, which could be of different types  

concerning the element of probability and possibility. 

Within the insurance domain, we have the area of  

Life Insurance and General Insurance, and within  

General Insurance a specific segment related to Health  

Insurance Scheme has come up, with several agencies  

today providing Health Insurance benefits. The primary  

objective of  Health Insurance policies and cover is to  

indemnify Health Insurance beneficiaries against  

Medical Expenses incurred either in the form of a  

domiciliary individual or by way of hospitalization. This  

concept has become globally accepted and what came  

up as an idea related to accessing the mindset of the  

middle income group beneficiaries towards Health  

Insurance and, this research study is an attempt in this  

direction. 

Hypothesis of the Research : 

Health Insurance is expected to play a vital role in 

ensuring Health-care access to people in India. The 

level of penetration of Health Insurance in India has 

experienced a steady rise and every year the number of 

beneficiaries towards the Health Insurance program 

has been rising. However, it is clear that there is still a 

long way to go from single digit access figures to 

meeting global penetration level. 
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Our research has been based upon the hypothesis 

that by and large the middle income group bracket of the 

present day society is although aware of the Health 

Insurance packages policies, yet there actual mindset 

needs to be assessed with regards to the frequency of 

conversion from a prospect to actual beneficiary. 

Objectives: 

In our project work, we have mainly focused on 

Health Insurance Policies as an insurance project, 

centered on accomplishing the following objectives: 

   To have a through understanding of Health  

 Insurance. 

   To understand the mechanism of Health Insurance  

 policies, products and packages. 

   To study and analyze the mindset of perception of  

 middle income group towards Health Insurance 

products. 

   To find out whether the Health Insurance provides  

 proper coverage to the middle income group. 

   To identify the level of penetration of Health  

 Insurance products in “Patna”. 

   To know whether, the middle income group  

 beneficiaries are satisfied with the Health Insurance 

policies. 

   To find out the market share of different insurance  

 companies with reference to Health Insurance. 
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